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Conceptual Trend Magazine, <W KOREA>

<W KOREA>, the first and only international edition of W magazine of the US,
provides innovative visuals in large format as well as witty articles.
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Launch March, 2005 Size 254*330mm On Sale Date the 19th of the previous month
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Powerful & Connected Platforms

<W KOREA>communicates with audience effectively through the various platforms.

Website

Traffic growing
fast with digital
optimized content
and strategic

ik

A

operation

Print Magazine

High fashion
magazine for
Trendsetters with
breathtaking visuals

Social Media

No 1.in the
number of
audience &
engagement

SHON  BEAUTY FATUE  WTV  UVNGE

2017 LOVE YOUR W e} Q14| 2kt 24m|Q!

Event

Influential &
unconventional
on/offline events
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WKOREA.COM Is Growing Fast

WKOREA.COM traffic has grown significantly since the end of 2016 through mobile optimization
and linkage with social media channels, recording 1.6 million monthly visitors in 2017.
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Monthly Visitors 1.6M Monthly Page Views 3.3M

* Source: Google Analytics 2017



* Updated : Jan 2018

No. 1in the Number of Followers

Social media channels of W Korea have remarkable influence,
demonstrated by the largest number of audiences among fashion magazines in Korea.
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No. 1in Social Media Engagement

<W Korea> is gaining unrivaled response from the audience
due to its digital optimized content and the strategic operation of social media.

Engagement Value!) Ranking Facebook PIS? Ranking

(unit : KRW)
3.6 Billion 937
396
356
178

142

W Korea V E C A C | W Korea E \ C M
[source : SM2networks, 1H 2017] [source : Bigfoot9, 2017]

1) Social media engagement value : The sum of social media(Facebook, Instagram, Youtube)’s Like, Shared and Comments converted to monetary values
2) PIS(Post Interaction Score) : Reaction + Comment+ Shared
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New vertical platforms of <W Korea>

<W KOREA> expands media influence and communicates with more audiences
through new vertical platforms, <W Man> and <W Living & Kids>.

Men’s fashion and style
from <W KOREA>’s point of view

20K 44K

* Updated : January 2018
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Livingkids -

Lifestyle platform providing
trends regarding living and kids

25K 88K
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Date
Purpose
Program

October 27,2017

To increase breast cancer awareness and support free diagnosis and medical treatments
Fund-raising by charity dinner & Halloween charity party

Total contribution 490,000,000 KRW (accumulated)

Sponsors

More than 40 luxury fashion & cosmetic brands

*2017 LOVE YOURW SKETCH FILM : http://www.wkorea.com/2017/11/21/loveyourw/



http://www.wkorea.com/2017/11/21/loveyourw/
http://www.wkorea.com/2017/11/21/loveyourw/

